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The degradation of tourism environment influences the visitors’ recreational 
experience and the sustainable development of tourism destinations. In contrast with 
the increasingly serious problems of tourism environment generated by the rapid 
development, the related academic research and suggestion are comparatively 
behindhand. 
To advance the application of research achievements in the area of 
environmental attitudes to the field of tourism, this paper carries on exploratory 
research on tourism environmental attitudes. This study takes both natural 
environment and social environment into the objects of tourism environmental 
attitudes, designs the indexes to measure visitors’ tourism environmental attitudes and 
recreational impact perception, and carries through factor analyses and cluster 
analysis.  
The result indicates that visitors could be classified into 4 groups by their scores 
of 7 factors of tourism environmental attitudes. According to the three primary factors, 
visitors of 3 clusters (Cluster 1, Cluster 2 and Cluster 4) are environment orientated, 
and visitors of 1 cluster (Cluster 3) are tourism orientated. The environment orientated 
visitors believe that tourism environment affects tourism, have the behavioral 
intention of protecting environment directly and the concern in tourism environment, 
and hold the belief that tourism environment protection is more important than 
tourism. The tourism orientated visitors believe that tourism environment doesn’t 
affect tourism, have no behavioral intention of protecting environment directly and no 
concern in tourism environment, and hold the belief that tourism is more important 
than tourism environment protection. The statistics of the sample manifest that the 
mass visitors are environment orientated. Moreover, visitors with different tourism 
environmental attitudes display significant variance in socio-demographic 
















puts forward suggestions about how to provide various products and services aiming 
at visitors with different tourism environmental attitudes. 
Generally speaking, the recreational impact perception of visitors to Gulangyu 
ranges from low intensity to medium intensity. However, there are some recreational 
impact items with comparatively high perception intensity. In addition, visitors with 
different tourism characteristics display significant variance in parts of factors and 
indexes measuring recreational impact perception. Analogously, visitors with different 
tourism environmental attitudes display significant variance in parts of factors and 
indexes measuring recreational impact perception. Finally, this paper puts forward 
suggestions about how to prevent and control recreational impact, guide and educate 
visitors to reinforce and shape their environment orientated attitudes, and encourage 
visitors to participate in tourism environment protection. The limits of the study and 
further research suggestion are also listed. 
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